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Our Vision

Our Mission

Tracking and managing products to enable
users to have full and build
across the value chain.

Providing a highly scalable, Blockchain-
based secure Product Content Management
Platform to manage and track mission-
critical content for businesses, bringing
transparency and sustainability to their
operations and value-added services to
customers




*2018 Global Brand Counterfeiting Report

**Authentication and Brand Protection Market Forecast -

***Changing Luxury Consumer Trends For 2019

[Me)al8ae8 Luxury Retail

Global luxury
brand challenges

01 02

Lack of visibility $98B loss of

over supply chain revenue and brand
and secondary dilution due to
market data counterfeiting and
for brand owners fraud.

and retailers.

95% of luxury brands Luxury brands lost
lose their relationship about $30.3 billion*
with customers after worth of sales to online
point of sale*** counterfeiting alone

Millennial consumers
expect technology for
communications.
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Lack of identification
and transparency
making it impossible to
keep brand and product
integrity for luxury
items throughout their
lifecycle.

The global
authentication and
brand protection market
was valued USS 2,8
billion in 2019 and is
expected to reach USS
5,1 billion by 2027;
estimated to grow at a
CAGR of 7.9% during
2020-2027**




' yaliyomo Luxury Retail
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All brands ~

Managing Digital
Assets

A & 0

Collections Footwear Handbags
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Belts Timepieces Ready-to-wear
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Verify item

App driven
Identification and Traceability

+ Digital identities for any high-valued assets -
Shoes, Jewellery, Watches, Handbags and
Garments.

* 100% guaranteed authenticity.

» Traceability and claim of ownership.

» Creation of consumers unique Digital Wallets
- to claim, view and maintain the the digital
assets in one App

« Shareable public profile with options to make

it public or private (full compliance to privacy
rules/GDPR)
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How does it work?

Product authenticity use case

Physical Product

Product is manufactured by
Brand

r—

3f403fe93633652022e947
dfe6b147837391f3fb711b
ee424208bf2a73fach83

NFT / Digital Sibling

Yaliyomo creates the NFT in the
private blockchain

“Digital Record”

Identification Metal Labels
cards plates

100% WooL
o [

sox coTTon
10X POLYESTER

Various options for app reading

N.F.C
Near field
communication

Y™ Authenticity /

Code (QR)

ID Card

Brand creates an ID card or label
with a QR code linking the
physical product with its NFT

_
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Cancel Add item Save
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\ [OF-N00 ‘ FENDI
| g . White-labeled,

customizable app

e} Fendi Sunshine Large
Brown leather shopper
- P —
£2,150.00 ]

e ETi3 hOELKGe MiDw £HSN

ADD TO YOUR COLLECTIONS

Consumer App

The consumer scans the QR
Code on the ID card and

validates the authenticity of the

product and claims the

ownership in their unique digital

wallet
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Authenticity

immediately matches to the
information stored within the NFT.

Comparing the information on the
blockchain with the information on
the ID card and the physical product
confirms the authenticity of the
product.

Discouraging
Theft

A customer can mark the product as
stolen in the blockchain network.

Thereafter, as soon as somebody
scans the stolen product, an alert will
be shown. This safety feature can be
used by anyone buying an item, or by
the authorities when recovering
stolen goods.

Fendi Milan
Store Chat

.onu Jprng oofection i Aow i Stves.
T

See you therel ®

Preventing
counterfeiting

If there is no NFT in Yaliyomo,
products can be flagged as
inauthentic/counterfeit.

If there is a NFT, blockchain based
validation of the product takes place
and the owner can immediately verify
provenance/authenticity and owner.

Brand to
Consumer Direct
Communication

Brands can directly communicate
with customers and owners of their
products.

This relationship is maintained
over time post-sale, and can even
be passed on to new owners after
re-sale (second-hand).



> —

Yya]jyomo

How does it work?

Supply chain visibility use case

%, .

3f403fe93633652022e947

dfe6b1478373913b711b
ee424208bf2a73fachs3
Invite your Suppliers Create your NFT / Digital
Suppliers get their own access to Siblings

Yaliyomo.

Creates its unique NFT for the
Leather sent to FENDI

3f403fe93633652022e947
dfe6b147837391f3fb711b
ee424208bf2a73fach83

Your suppliers create their
NFT / digital siblings

Creates its unique NFT for the

Zipper sent to FENDI

Linking all supplier NFTs to

Product NFT / QR

With App based QR reading
enabling customers to see entire
parts list and its origins
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Proving Corporate Social
Responsibility (CSR)

Supply Chain

F_-l Not Certified

FENDI with the Blockchain records of
certification from 3 Party NGOs (i.e. ) can

that they are in with supply
chain laws and at the
product level
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Logistics &
Supply Chain Ideas



v : « Tracking entire shipment/lot or package
== yahyomo (each level) from origin to consignee

Keeping all critical documents (Certification
of Origin, Bill Of Landing, Customs

declarations, Invoices...) in the Blockchain
Idea: 1 pes
. « Creating Full transparency and

ACCOUNTABLE records

Secure RAIL connection between China and Europe
Transparency & Content Security

3f403e93633652022e947 3f403fe93633652022e947

dfe6b147837391f3fb711b dfe6b147837391f3fb711b
eed424208bf2a73fach83 eed24208bf2a73fach83




vYaljyomO « Managing each shipment skid from the origin
= and confirming location (ownership)

Keeping records of location and enabling

skid owners to manage their inventory in the
I d e a . 2 Blockchain system
|

Creating Full transparency and
ACCOUNTABLE records

Tracking Pallets from Origin to Storage

MAN_U ACTURER Manufacturer transmits loads to 3PL optimizes capacity and shipments 3PL provider ships loads to carriers and provides visibility to all.
suppliers, warehouse and 3PL providers. in real-time as new loads are received. Carrier provides shipment status at every stage to all.
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SUPPLIER LOGISTICS 3PL LONG-HAUL CARRIER WAREHOUSE SHORT-HAUL CARRIER CONSIGNEE
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« Certificate of Origin o Packing List * Bill of Lading o Delivery Signature * Routing Instructions * Receive Date

* Batch Numbers © Order Number * Routing Instructions o Temperature * Pick Date * Invoice Number
® Processing Data « Batch Number « Shipment Date « Shipment Status * Packaging Specifications o Customer ID

* Barcodes * Production Data « Commodity Description » Packaging Barcode « Shipment Status
« Shipment Dates « Shipment Specification (DIMS)

* Delivery Receipt

LOGISTICS BLOCKCHAIN CONSORTIUM

Identical encrypted distributed ledger via the
Internet

Smart Contracts orchestrating shipment transaction
@ flow based on codified parameters, process triggers
and algorithms.



v . « Tracking entire product from origin (FARM) to production
yaliyomo line
= « Enabling trucking/logistics companies to link their
truck/railcar to a product

I d o 3 « Creating NFTs for each stage of the transportation that can
e a o be linked to the product

Managing supply chain in full transparency and with
ACCOUNTABLE records

Testing Agrarius Project - Farm to Fork initiative
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Financials & TAM



yaliyomo

. °—

uthenticity and product integrity After market communication with

$98B loss of revenue and

brand dilution due to equirements for $30B second-hand Luxury Brand consumers brings
counterfeiting and fraud uxury Item Market - CAGR 25.4% $20B resell opportunity
* $30.3 billion worth of sales to - Authenticity prove accelerate  22% of the Luxury Retail
counterfeits online alone market growth 25-35% annually Customers will buy again in
¢ $150-250 million legal fees * 1/3 of the second-hand Luxury ;/[ s .
for court cases - spend by item products returned due to gllzltalmng commumctatlon
brand owners / retailers authenticity issues L R e S R e
loyalty and enforces brand
* integrity

© Yaliyomo GmbH - Cologne, Germany
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Network Plan

|
Supply Chain
Business Single Plan Network invited
Product Authenticity

Participant

- - License Fee License Fee
I‘1C1 I l g / Year / Year
< 10,000 NFT 9.900 € < 10 invited 19.900 €
M d 1 per year Participants () O
odae N ;.o oo | €
< 100,000 NFT 19.900 € < 100 invited 99.000 €

per year Participants Per DS / Per month
. < 1,000,000 NFT 49.000 € unlimited 250.000 €
Annual License per year Participants

SUb S CI‘lp thn MO del Implementation Consultancy

10 hours - included Implementation Consultancy
Traceability - Free 20 hours - included
Messaging - Free Traceability - Free
Consumer App - Free Messaging - Free
Consumer App - Free

Customer with up to 10,000 Product (NFT) to track & provide authenticity and up
to 10 suppliers to invite for Supply Chain Transparency -

pays annually - 9,900 + 19,900 = 29,800 K Euro / license fee
participants invited to network do not pay
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Go-to Market Strategy

Year 2021-2025

01 02 04
Industry Focus Product Focus Geography Focus Channels Means / Tools
_______ Luxury | _____________J|/ Handbag | ________| __|EBU|______________|| DirectSales | __________ Founders& | _______
Retail Garment Virtual Sales Advisory
Watch Campaigns Board T e
. . ulti-lingua ep-site
Agri qud Bikes USA & Japan Network(s) Blog - Social Media
Retail Thought Leadership
s On-line Sales Articles
hi Campaigns
Wholesalers Bulk Food _China - High-end
Food Distribution Wheat/Corn Singapore Strategic Retailer Chains
— — Partnerships 'gcomm?rce
Art Galleries Art/Paintings o(r:npanles
Auction Houses Wines - Content
Champagnes Providers
Phase 1 ‘
First 18 Months . . . ' . . . .
- |
Phase 2
2 - 5Years . . ‘ . ‘ .
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Where are we?
Forecast 2021/2022

2020

2021

2022

Product Deployment
2 x POC - Prove of Concept
15 K € Revenue

3 X Full Paying Customers
6 X Pilots - 15 K revenue
11 X POC started in 3 Countries

16 X Full Paying Customers
15 X Pilots
Supply-chain visibility expansion

' ™

™
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Team



Our Executive Team

Nihat Arkan
Co-Founder & CEO

20+ years of direct engagement to Global Content Management Businesses
establishing/growing World’s Largest Content Management companies as a CEO -
3 separate organizations in 3 different continents

25+ years of international experience with a solid background in global
expansion, market development, and proven track records guiding organizations
through periods of accelerated growth.

Deeply enjoys engaging and leading cross-functional teams to execute innovative
business approaches and implement cutting-edge technology solutions that drive
growth & efficiency.

Bjorn Bayard
Co-Founder COO / CIO

20+ years of direct involvement in Content and Master Data Management at
multiple levels, including running self-deployed consultancy practices

20+ years of experience in PIM (Product Information Management), MDM (Master
Data Management) platforms and global expert in project implementations in the
healthcare, chemical and CPG industries.

Loves designing, building and deploying products - and still enjoys watching one
of his solutions - PIM / MDM Pool - being used by World’s Largest retailers and
FMCG companies in their day to day operations.

NIHAT ARKAN & BJORN BAYARD
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Our Global Team

Product Development
Zurich, Switzerland

c

Matthias
Weissl
Romain Michael
Arandel Taylor

Defining Value Proposition, Strategic Direction and Road Map
as well as Design and Development is Coordinated in Germany

under the Management of founders & German HQ - Team

Technology Development
Hyderabad, India

\

Krishna
Agastya

Hanuman Venkata Madumurthy
Nakula Nalluri Nala
QA Tester 1 QA Tester 2

Coordination by Murthy Maddali

Holger
Joest

Product Management
Cologne, Germany

User
Interface
1FTE

Marketing & Social Media
Leeds, UK
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Why Yaliyvomo?

Active Use-cases



¥ yaliyomo ¥ Value Proposition

1. Establishing Direct Contact
with customers - via App

2. Upselling Opportunities for
identified - customers (i.e.
w % Special Edition)

{“} 3. Providing full supply chain

o visibility - 2nd phase
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Invite your Suppliers Create your digital siblings Your suppliers create their Link your digital siblings to e a

CWSLITEITINIIN 1R
16 aet theltown 8Ccess 1o You treate vour Baltal sibbrice digital siblings your supplier digital s e
or whovoul J siblings
create the dig DUNQGS Tor thesr You add the dignal siblings of
t sfer wr suppliers to your digi
siblings as part
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@AG RARIUS .v Value Proposition

1. Tracking wheat from Farm to

\_I yaliyomo Silo - 2 stages

2. Identifying/confirming
bors ingredients quality

How does it work?

Barilla use case

. 3. Complete Inventory
' Management & Records

FARM | TRUCK 1 ‘

) . 343200336336520 730047 INCINEIAIIGI 0220547
W AGRARIUS deER14TEITIIINT 1S oAb ITEITINNMTIG P — e i
0343420651227 HackEd S44I082T Mac b — = 2 @ oo
A Home
| @ tncoming Goods Inventory » Warehouse 1 ‘@
i g @ Outgoing Goods }
2 Administ v ﬁ 1400t Free & 165 when B remCom
Invite your Suppliers Create your digital siblings Your suppliers create their Link your digital siblings to S @ s e (@
Suppliers get thesr own access Lo You create your digital siblings digite! siblings your supplier digital 2 2N 2o N
Yaliyomo s d onea Suppliers whe you have Imated siblings e g mq — i B [ |
create the digital siblings for ther You add the digita! siblings of
products and transfer ownershp your supphers to your digial — I —r .
toyou sihlings as parts list e enid e
g AN /N
- i " i = am am
» .
I )




Yya]jyomo \! Value Proposition

1. Tracking key ingredients -

O r g a nl C G a r d e n from farm to end-product

2. Identifying/confirming
ingredients quality (i.e. organic)

.vyaliyomo
How does it work? =

3. enabling customers to manage
product content in their app

13:08 v

Organic Garden - Garlic Confit Use Case

= b —
D10 PLANETE ' Y ) ™  Garlic — y
PUhns Wy S oy 0 “ \_. 8}%6?{5:,
Noturiond f
. — y o Olive Oil . l "
l'i:' - s Estaciones Kakaoschalentee
. = 70g Packy
423000263363 30220047 INOINRBIRIIGS 0220047 €5.00
dietb 14TEI I INLT 1L elbI4TEITIONILTIID ' X
o4 242000128 THac b1 #e424300b6237 Mnc b3 €u/i00g
[I t Jar/Package
@ @ & ©@ @&
! ' Food safety traceabity by
Invite your Suppliers Create your digital siblings Your suppliers create their Link your digital siblings to WV yaliyomo
Suppliers get their ownaccess 1o Blackchasin record dignﬂl Sib“ngs your supplier dignal
Yalyomo Anty quantity/any product Suppliers who you have invited slblhgs
create the digital siblings for their You add the dignal siblings of
products and transfer ownership your suppliers to your digits
s5iblings as parts kst
.




