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You were quite willing to make the lengthy 
trip to Rostock to participate in this year’s 
Chapter Management Meeting. What made 
attending this event so worthwhile?

WILHELM:   BVL is the number one compe-
tence centre for logistics in Germany. The 
high-functioning network of the association 
brings together people and expertise from 
a diverse range of sectors. The exchange of 
ideas and experience with interesting col-
leagues who are faced with the same issues 
and challenges generates massive value 
added and creates huge opportunities for 
development.

The start-up you founded in 2015 has offices 
not just in Hamburg but also in Luxembourg. 
What makes this location attractive – for 
your company in particular and for logistics in 
general?

WILHELM:   Luxembourg offers outstanding 
opportunities to attract new talents. Our 
team comprises excellently trained indi-
viduals from eight countries. Luxembourg is 
situated at the heart of Europe and permits 
seamless market entry into all the key coun-
tries – which is important, because we want 
to be active not just in Germany but through-
out Europe. We have direct contacts with 
the regional cluster and the logistics region 
in general, and this makes coordination pro-
cesses with entities like government authori-
ties far less complex than would otherwise be 
the case.
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of the Executive Board, welcomed the attend-
ees in full session and provided an overview 
of developments on the Board. Jan-Ferdinand 
Lühmann from the South Bavaria Young Profes-
sionals Network presented the pilot project 
“Digitalization of the Organisation of Chapter 
Events”. Nikolai Posanok from BVL.digital gave 
attendees a preview of the new features in the 

BVL-Connect app which are scheduled to go live 
in July. The new digital offerings, always with 
the focus on user-friendliness, were extremely 
well received by the audience. Following the 
presentations before full session, the partici-
pants split into four working groups. The topics 
on the agenda this year were “The work of the 
chapters and communication”, “Attracting, 

developing and retaining new talents”, “Ladies 
in Logistics” and the “Digital pilot project”. In 
the last-named group, Lars Eggers, online editor 
at BVL, outlined the right ways to communicate 
in the social media channels. Eggers also took 
advantage of the meeting to show the many 
faces of BVL, find out more …

Digitalization is still one of the central topics 
in logistics. How much progress would you say 
the sector has made in this area so far?

WILHELM:   I believe logistics is now waking up 
from its slumber, but there’s plenty of room for 

improvement. We can see how fast things are 
moving in the market, and it’s a topic every-
one is involved in – but that’s the way it has to 
be. What can’t happen is that we’re running 
the world’s biggest ecosystem by phone and 
Excel files yet using an app to order a pizza.

http://bvl.de/en
https://www.youtube.com/watch?v=Jg0sodkuhqA

